
U NIV ERSITY  
LIFE

C L A R I S S A  N O L I D O







D O R M  L I F E
• A M A Z I N G  E X P E R I E N C E  ( FA M I L Y )  

• S H O R T  B U D G E T  ( O W N  G R O C E R Y,  O W N  L A U N D R Y )  

• L I V E  I N  T H E  D O R M  F O R  1  Y EA R  

• E X P E R I E N C ES  F R O M  A L L  O V E R  T H E  W O R L D



C A M P U S  L I F E
• S T R I C T L Y  O B E Y  U N I F O R M  P O L I C Y  

• I D  I N C I D E N T  

• P R O F ES S O R S  A R E  D E C E N T  

• C L A S S  ( 3  H O U R S  O F  L E C T U R E ,  C A S E  S T U D I ES ,  

P R ES E N TAT I O N S ,  P R O J E C T S )



S O C I A L  L I F E
• B A L A N C E  T I M E  ( S T U D I ES ,  P E O P L E  A N D  M Y S E L F )  

• B A N D ,  “ F O U R T U N E ”  

• W E E K E N D  G E TA W A Y S  ( D R I V E  A R O U N D ,  F O O D  T R I P S )  

• W E E K E N D  A W A Y  F R O M  T H I N K I N G  A B O U T  

H O M E W O R K  A N D  S T U D Y I N G  ( H I K I N G )



ORIENTATION



FOURTUNE



HIKE



CHALLENGES?
• BUDGET WAS TIGHT (DOCUMENT SPENDING IN EXCEL FOR 3 MONTHS) 

• MEETING NEW PEOPLE  IN ORGANIZATIONS & STUDY GROUPS



WHAT I LEARNT FROM ABIS 
• ORGANIZATION SKILLS (ORGANIZATION IS KEY) 

• NOTE TAKING STRATEGY  

• CAS REFLECTIONS (CLEAR UNDERSTANDING OF STRENGTHS AND WEAKNESSES) 

• QUIZLET! (MEMORIZING FACTS)



WHAT I LEARNT FROM ABIS 
• HABITAT FOR HUMANITY, SRI LANKA 

• MAHER, INDIA 

• IB LEARNER’S PROFILE (INQUIRER, RISK-TAKER, BALANCED)



T I P S  TO  P R E PA R E
• TA K E  A D VA N TA G E  O F  T I M E  TO  D E V E L O P  

I. ORGANIZATION SKILLS 

II. NOTE-TAKING SKILLS 

III. TIME MANAGEMENT SKILLS



T I P S  TO  P R E PA R E
• C O N T I N U E  TO  E X P L O R E  A N D  L EA R N  

A B O U T  D I F F ER E N T  C U LT U R ES   

I. EXPLORE OMAN WEEK 

II. FIELD TRIPS



T I P S  TO  P R E PA R E
• U S E  R E M I N D ER S  

• AV O I D  C U T T I N G  C L A S S ES ,  E V ER Y  C L A S S  C O U N T S  

I. EXPENSIVE AND HARD TO CATCHUP WITH WORK 

II. PROFESSORS DO NOT ACCEPT EXCUSES OF ANY SORT



THA NK YOU FOR LISTENING!


